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CER follows the wisdom that Internet leads should first be contacted and processed through e-mail communication, as most of these leads, unless requested, do not want a phone call initially.  They seek additional information and further contact via e-mail before making a final decision to apply.  With the volume of leads received at many campuses, especially online campuses, it can be difficult to follow up with the appropriate volume of e-mail traffic.

Targeted Email Marketing is an added feature to the PC admissions processing system.  CER believes that, in sending frequent e-mail messages to smaller, more focused groups, intended recipients are more likely to open your e-mail and respond positively to your marketing campaigns, as e-mail targeted for their specific interests and situations will less likely be viewed as Spam or simply ignored.

Features of the targeted method:

1. Full featured HTML/XML e-mails to your design specifications

2. Assisted setup, design and testing

3. Customized auto-reply thank you message

4. Allows leads to update their contact information and interests

5. Automatically records results in PC lead records

6. Automated notification of responses

7. Targeted follow up in PC

8. Additional training for follow up

Benefits of the targeted method:

1. Regenerates more qualified, interested leads

2. Identifies higher priority, higher yield prospects

3. Faster processing of responses through automatic, instant notification

4. Tracks accurate results from individual campaigns

5. Typical response rate of 1.5% - 2.5%

If you’re interested in starting Targeted Email Marketing, 

contact Corporate Educational Resources today!

